
Campaigns undertaken to deliver something different in 
response to the Covid-19 pandemic, helping to show the 
wide range of council operations that residents might not be 
aware of and to continue supporting residents with their 
wellbeing and offering stress relieving things to do. 

Appendix F: Sample communication campaigns undertaken 
APPENDIX F
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The No 1 social media post in this particular week, (109 shares and over 17,000 
people reached). This post meant that it was possible to pass on key messages to 
residents and provide them with the information they need 
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Example posts which provided 
opportunity to show the council 
working to support the community 
and forum to provide a response to 
concerns as well as an opportunity to 
provide feedback. 

 

 

 

 

 

 

 

 

 

  
 

 

 

  
 

 

 

 

 

 

The No 1 post this week - (65 shares and  
  

 

Resident: “Thank you to the person 
for putting out all these updates 
���� 
Stay safe” 

 
IWC: “Ah thank you – that’s made my 
day 
���� It’s not just me but I’m here 
now and I’ll pass on your thanks to 
the others. Stay Safe” 
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